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Lorne Brown: All right we're recording on January 10th (2017) with Ray Rubio the Executive 
President of the-

Ray Rubio: Executive Director.

Lorne Brown: Executive Director. See he's still on it! Of the ABORM and Ray just, I'm gonna 
start off with two questions. First one is just a quick reminder 'cause they'll be a 
board meeting at the time of listening to this. Remind you this the reason you 
set up with the ABORM, the kind of purpose behind this, but the focus of this is 
to just let the board know what your vision is moving forward where you would 
like to see the ABORM any guidance and advice that you'd like to share with the 
current board members and any future board members on your vision of the 
ABORM.

Ray Rubio: Thanks Lorne. Hey guys. Sorry I'm not there with you. I don't know at this point, 
it's early January (2017) I don't know if by that point I won't be with you 
planetarily either or just within the United States. So most of you know how the 
ABORM was founded. It was founded by just a group of like minded people who 
wanted to elevate the standards and competencies for those who want to call 
themselves specialist in reproductive medicine and infertility. We wanted to 
build a community of experts who had the highest standards and the highest 
goals and that we would facilitate that through an exam so that the, those who 
claim to be specialist would be on a level playing field.

Ray Rubio: And I think for the most parts that's happened. It's been successful. I think most 
of us know that it's definitely grown much more since then. It's a very vibrant 
community of amazing practitioners, not just as practitioners, but as people. 
Like there's just really, really, really good people on the board of directors in the 
ABORM membership both here and in the United States. Or just in the United 
States and Canada and everywhere else. And if I were to suggest what I would 
maintain is a couple of things as you move forward with this retreat that you 
guys are in through planning next years exam through the questionnaire that 
Katherine Anderson and I sent out through the consultation company is what I 
most hear and what I've always thought from the beginning is what's most 
important to people is not just to have a fancy diploma on the wall like I passed 
this exam.

Ray Rubio: The thrill of that goes away quickly and becomes meaningless. What's really 
important to people is that they have opportunities to grow as practitioners. To 
grow their practices and be successful in their practices and have more time to 
spend with their friends and family. And to have educational opportunities and 
to have a community that they can lean on. So if it were me whatever decisions 
we face in the future like whether to expand in Europe or not or whether to 
pursue this or that or the other thing always return to the question of, "Does 
this meet the needs of what our community is telling us they want?"
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Ray Rubio: So as you discuss the whole issue of Europe. As you discuss what the next step 
should be bear in mind does it really matter to our members if we're in Europe 
or not? I mean is the notoriety that comes with that as important to them as 
perhaps offering free workshops on how to build your practice and bring on 
associates. Right? Is that more important to them? Or having quarterly free 
access webinars on how to understand and interpret the latest research 
findings. Or having maybe revisit the mentorship thing, but doing it at a 
different way where collect a group of names of people, of practitioners, maybe 
senior practitioners who are willing to actually have people come out for a week 
and watch what they do. 

Ray Rubio: Or if someone like Chris Axelrad is developing a program to offer people to kind 
of get up to speed and expand their practice the way he's doing it maybe that 
could be something that could be offered to ABORM fellows at half price or 
something. I mean I'm not singing for Chris, I'm just throwing ideas out there 
like this because I think that's what the membership wants. I think the more 
that we can give them that gives them discounts and practice building ideas and 
makes their life, the better.

Ray Rubio: If we can get group insurance rates for health insurance premiums. If we can get 
discounts on travel or hotels for them because of our membership. All that type 
of stuff means a lot to members and I think that would go a long way in keeping 
our vision. And then the last thing I would say is remember two things. As you're 
sitting through this retreat this weekend and as you plan upcoming things don't 
let the perfect be the enemy of the good. Right? So not everything has to be 
figured out right now in this retreat this weekend at the exam. Right? We have a 
two year plan. We have a five year plan. We have a ten year plan. Not 
everything has to be figured out right this minute.

Ray Rubio: So if you're discussing an issue in the meeting and it's going on too long and we 
can't seem to find an agreement just table it and move on to the next issue and 
maybe that's something we can come back to, but don't, we can have more of 
these corporate retreats with this consulting company. This'll just be the first of 
many so don't feel like everything has to be done today. And then just for my 
own personal point of view one thing that would really mean a lot to me is to 
see the ABORM continue to work hand in hand closely with IFS.

Ray Rubio: That was a vision that Lorne and I had probably eight years ago sitting down as 
two brand new ABORM fellows and thinking how cool it would be to have our 
own conference and here it is. We've done it. And you know remember that 
every time we participate and bring members to IFS and have our people speak 
whether it's one or ten ABORM fellows speak and have our people in 
attendance helping out, time the courses and show people around and maybe 
hold a meeting where people can ask questions about the ABORM. Anytime we 
do stuff like that, that is free advertising. 

https://www.rev.com/


Ray To Aborm (Completed  10/27/18)
Transcript by Rev.com

Page 3 of 3

Ray Rubio: So again, like on one level we pay probably 3 to $4000 a year to advertise the 
exam in Acupuncture Today to pay for like three or four ads. And at some point I 
suppose we need to question like is that money best spent doing that or should 
we put that money towards advertising in other ways? Through Pro-D and 
through IFS. Like have our people there because that's what really excites 
people to become part of the ABORM and therefore sit the exam is by seeing 
the level of expertise and to see the community and to see how much fun 
people have and the friendships there are in our membership.

Ray Rubio: I think that goes a lot farther towards that. So that's, I would just offer that up 
to you...
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